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Project Title: The Royal Trunk




Offering limited edition apparels to the valued customers
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Treasure Box The gaint royal Trunk full of

happy animal Royal Products
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- logo can be easily printed in single color Q Q®
- lowers stationery cost & looks elegant DIGITAL EYES
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Logo on White Background
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Logo on Black Background
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Logo Colour Proportion & Gradient
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Maintain the proportion of the visual identity Orientations of the visual identity
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Do not Drop Shadow

Iconic elements can be used separate
as per requirement with proper breathing space around logo
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Do not bound the logo with outlines
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Font used in the logo are
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Use of logo on different color backgrounds
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THE ROYAL TRUNK
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THE ROYAL TRUNK




- Mockup showcasing the use of logo on different layouts
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THE ROYAL TRUNK
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Other lmplementations & Though’(s we have worked with....
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UNBOX TREASURE
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