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We create
Digital
Experiences.

www.digitaleyesindia.com




End to end digital,

branding & online
marketing solutions.




Branding and Design

We create brand designs that are impressive
for a complete customer experience. Helping
you to build the BIG IDEA by positioning your
brand in the market by creating the right
values, look and feel for your esteemed

brand.

Social Media Marketing

We ideate, curate and execute marketing
strategies to engage with our clients’
intended audience, all while integrating
their brand with the digital world. We take
thoughts for ideas and create remarkable
moments. We are always well prepared -
with a bunch of crazy people, endless
cutting chai and beautiful hidden gems
across India.

Public Relations

We don'’t just get top-tier headlines, we build
lasting brand narratives through the power of
7+ years of skilled storytelling to the audience.
Every communication strategy we develop
tracks back to business objectives as are
marked up to your expectation in the
mainlines, regionals & online channels of
widespread media.
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Branding,
Packaging
& Designing.

hushi

Food Products

A Range of 50+ Products

Mumbai based manufacturer in wide range of dehydrated food packets &
instant beverage premixes. We designed vibrant pouch designs that stands
unique on the display with eye-catching food pictures.

Z(% www.khushifood.in
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www.misthaanculture.com

Misthaan Culture believes in offering the purest. Their
Shrikhand is precisely made using an age old recipe of the
ancestors. We have integrated prominent Indian Culture
elements in the design & colors that stand out from the rest
giving the containers aluxurious touchto their packaging.

A complete branding solution given to this sweet giant in
terms of:

* | ogo & Brand Manual

* Shrikhand Containers

* Indian SweetBoxes

e ChikkiBoxes

® Premium Food Photography & Styling

* Website Development

* Social Media Marketing
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Product
Photography
& Styling.
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PEAK PURE

ORGANIC TRADITION
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www.peakpure.co.in
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Our products are produced locally and is
full of flavours, fresh to eat without spoon
which makes it a munch to carry with you.
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No Preservatives No Added Sugar Nutrition Intact  Need no spoon to eat

SIRF PHAL, NO BAKWAAS.

B
DEHYDRATED DESSERT TOPPINGS BIRTHDAY GIFTS BUNDLE TO KEEP MUNCHING

AVAILABLE DEHYDRATED MUNCHIES
JAMUN - CHIKOO - MANGO - STRAWBERRY
APPLE - PINEAPPLE
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s NET. 1 Ltr. ( 33.814 Oz)

Simply Raw Milk!

Sahi - Swachh - Sehatmand

Delivered Fresh Daily At Your Doorstep

Jash&da

‘ Fresh '

FARM FRESH FARM FRESH FARM FRESH

NO ADULTERATION - NO PRESERVATIVES NO ADULTERATION . NO PRESERVATIVES NO ADULTIRATION - NO PRESIRVATIVIS
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Simply Raw Milk!
Jashéda

Fresh

Delivered Fresh Daily At Your Doorstep
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Customer Core: 491 9099 333 909 | www.joshodafresh.com | (1 (€] ¥ JashodaFresh Customer Core: +91 9099 333 909 | www.joshodofresh.com | (1 (6] ¥ JashodaFresh Customer Core: 491 9099 333 909 | www.joshodofresh.com | (1 (€] ¥ JashodaFresh
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RUFFLE STYLE CHIPS
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SWEETS & ICE
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keri ne rag
MANGO MILKSHAKE

PURE, ORGANIC & YUMMIEST
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SWEETS & ICE CREAM
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keri no ras
MANGO MILKSHAKE

PURE, ORGANIC & YUMMIEST
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SWEETS & ICE
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MANGO MILKSHAKE

PURE, ORGANIC & YUMMIEST




PREMIUM QUALITY
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ASSORTED FLAVOURS OF KHAKHRA
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Always Savory

THEORIGINAL

THUNDER
CHUTNEY
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READY MIX PLASTER

KEY FERTURES
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ZAZY ALY E
| WALL

White Cement Based Wall Putty

White Cement Based Adhesive

Tile | Stone | Marbls | Gronite

N,

Smaooth Finish Excollent Durobilty  Excellent Adbesion

Ecanomicol & Woter Rasisfart
Excellent Workability: —

Suparior Bond | Excellent finishing

ax and levaling
M g gran

Non Sogging

Net Qty.
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Let’s Get
More Familiar

Just Call Varun : +91 96990 75888
Email: varun@digitaleyesindia.com
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